
Nolo Homepage Redesign 
Competitive Analysis



Simple search: the hint text gives 
some indication on what the user 
should search (yet not very helpful 
as saying search topic?)

The three call to actions below the 
hero are represented by icons nicely 
and give the user a quick place to 
click if they don’t want to search. 

https://www.rocketlawyer.com/


This search has more 
insight. The user knows 
what they are searching 
for- lawyers. The first 
legal practice area 
maybe isnt as clear. 
Followed by a city the 
user needs to type in

Again icons with call to 
actions for additional 
services the site 
provides, so the user 
can quickly continue. 

https://www.avvo.com/


Top 4 topics the user 
can interact with, if 
something more specific 
and they see it under the 
topic they can jump right 
to it. 

Otherwise the site is 
pushing the user to 
scroll the site.

Lots of visuals and 
strong colors. 



● The use of icons for categories.
● A quick zipcode and select product to get a quote.
● Call to action to find an agent. 

https://www.allstate.com/#


Icons being used, up to 24 topics 
covered. Once one is selected it is 
displayed at the top with relating 
materials/questions.

Top 3 following topics (icons again) 
with links pertaining to it.  

https://www.geico.com/


Two simple dropdowns 
for the user to fill out to 
get results. The user has 
to fill out both pieces of 
information. This is the 
main call out and 
prompts the user to fill 
out.

Simple and light colors 
with lots of white space, 
but good imagery and 
pops of color 

https://www.nerdwallet.com/?trk=nw_gn_4.0


Big search form with a specific question and hint text 
to direct the user what to input. 

While not clickable the icons below the image are a 
good call out and potential link space?

Simple lead form for instant results. User engages. 

Again with a section that calls out details right below 
the hero image. 

Rich colors and big imagery.

https://www.lendingclub.com/loans/personal-loans#benefits
https://www.lendingclub.com/site/home


Lead form 

Additional actions the user 
to take.

All above the fold so the 
user doesn’t have to move 
or search the site. First 
impressions. 

https://www.libertymutual.com/#/


A very clean simple 
look. They have 
sign in predominant 
but could also be 
used as a search 
feature. 

Their big call out is 
a call to action.



Icons with three main actions the user can be interested in performing. 

Nest uses a lot of visuals and sections everything out into cards.

A carousel of article topics with images as well as “ads” for products

https://nest.com/


Video hero 

Top products

More video to 
draw attention

Feature call outs, 
not interactive, 
purely informative.

Interactive 
numbers to 
show features

More facts

Testimonials 



https://www.ecobee.com/
https://www.ecobee.com/


They have a search and icons 
displayed. The search brings up tags to 
choose from. 

I like the icon button layout. 
 

https://www.mixcloud.com/


The stats call outs

https://www.airbnb.com/about/about-us


The search has three different 
tabs that specify what the user is 
searching. And has dropdowns 
for input. 

https://www.cars.com/


The use of line icons and interactivity they 
have when the user hover overs them. 

Clickable tabs to show more information 
without scrolling/taking up more space

https://www.diylaw.ng/


https://pivotal.io/labs


Video hero.
Really nice, subtle, and engaging. 

Could be a cool aspect as the hero 
obviously. But if we want to draw 
attention lower in the site we can 
have a short video with products or 
something that could draw 
attention and desire? Really 
highlighting the product and what it 
can do for the user.  

https://www.zendesk.com/why-zendesk/customers/#americas


https://podio.com/site/en
https://podio.com/site/en


http://www.ustream.tv/


https://contently.com/
https://contently.com/


https://www.hrblock.com/


Incorporating other call to actions in the header and possible marketing real estate. While still having the 
search bar in the hero and a predominant action. 



Products

https://www.walmart.com/
http://www.barnesandnoble.com/
http://www.adidas.com/us
https://www.wayfair.com/


Article Blurbs

https://www.mastercard.us/en-us.html
https://www.wayfair.com/
https://www.libertymutual.com/#/


Categories

https://www.amazon.com/gp/site-directory/ref=nav_shopall_btn/159-4572712-5259658
https://www.libertymutual.com/#/

